A Head-to-Head Rallyawith 
unbelievable soundjetfects!) * 
The most realistic camracingigame!. : 
At top speeds, the outside world whizzes past you! 
Using your Skill and the drift effects, push yourself to the limits! | 
} 
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PiT STOP REPORT 
Limited Stocks NOW AVAILABLE 


VESU Petals THE EA DAY Fone TODAY © 


of Midway's* national ad # 


er game in history- The under- 


3 : 


ymbols featured in this media 


ght~are clues to help unlock MK3's 


Six-digit encryption code- When a code is 


scrackeds the game answers with a gift of 


dimension to keep those quarters rolling. 


Cut that's just the beginning- MNK3 offers a long list 


arent 


of impressive new features to help you cash in. 
ASeagcing thedhique 6- digi ping ; 

j ) = . . ‘ ~y 
encryption code will empower we Eight all-new characters hte i 25 WINS: 00 4 MKS uses bO% 


players with secretmoves 00) j Vy 50% f at 
ns ae VY Mage memory a ns 50% for 


smoother animation,“ 


increased image 
memory for stunning 
graphic resolution. 
As weilas 1? 

F = | fe. new OD-rendered, 
— rendered moving backgrounds for sits source-digitized 

: moving backgrounds 
for aricher depth 
Aysé&ret portals that allow fighters : of fieid, 


y Thirteen neuthree- dimensionally 


improved“image quality- 


~~ nt smash up and down into different backgrounds for the 


_~—utttmate bi-level battlefield. WINS: 00 #6 WINS:00 
ray = gene erie So ee BEAT 

“ An expanded control panel that includes a : Wigs S } 

t di: 


"run” button—allowing faster.s more intense 


play-For-every« character. | 
“@Intenses live-action, fully- digitized 
fight sequences for the most realistic action 


the industry has ever seen- 


, . . . A dd Up 
ws ECT YOUR FIGHTER MK3 includes a wide variety nae led “run” 
> MK Swill feature ¢ § eet that? button allows faster. 
eight new fighters. « Pep er ere, eS . aC S more intense play. 
pius six returning + available immediately and a 
favorites for more “ae. . ‘ ‘ 
, ¢ violence control dip switch. And 
secre! moves than a7 
ever before. ae for earnings with maximum 
Ae x staying power, 
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updates and a powerful package of promotional 


ideas. Everything you need to keep players MIDWAY ~ 1 ‘eae: 


ee M ett Company ve 


pumped and your cash box loaded. PP a capseacmieacatas \ 
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Unit Specifications 


Height: 73" (85cm) / Width: 28" (7lcm) / Depth: 40" (02cm) / Weight: 400 Lbs. 
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Mortal Kombat, MK3, the Dragon Logo and Midway are Trademarks 11 Ny stanutecurig Co. 
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Twilight Zone 
Indiana Jones 
Judge Dredd 

Star Trek Williams 
Popeye 
Demolition Man 
World Cup 
Flintstones 
Roadshow 


DEDICATED 


3p Off Road 
Operation Wolf 
Outrun sit in 

SCI Dedicated upright 
TX1 2 screen driver 


Enduro Racer 

Line of Fire 

Operation Thunderbolt 
After Burner 2 upright 
Rad Rally twin 


PCBS 
Champ Wrestler 
Altered Beast 
Air Duel 
Asterek 
Buggy Challenge 
Beach Volley Ball 
Columns 
Blood Bros 
Cobra Command 
Hell Fire 
Dark Seal 
Fighter History 
Flying Shark 
Growl 
King of Dragon 
‘Marching Maze 
Karate Blazers 
Macross 
Olympic Soccer 
P47 
Pig Out 
Darkstalkers top boards 
Pocket Gal 
Euro Champ 92 
Estwat 
Hard Puncher 
Dragon Breed 
Karate Blazers 
Macross 
Spiderman 
Rampart 
Surprise Attack 
SF2 super top board 
Robo Kid 
Shogun Warriors 
Slam Masters 
Sno Bros 
Sunset Riders 


PH/FAX KEN OR MIKE (04) 569-9107 
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FOR SALE 
Mortal Kombat 2 r 1950 
Street Fighter 2 HF . 600 
Ph Lean (09) 297-7863 AH (09) 297-7657 


Final Lap 3 twin dedicated game 9500 
Virtua Racer twin dedicated game 20000 
Taito Air Trainer moving simulator 9000 
Skill Tester mechancial mech 4000 


TRADE-INS WANTED 
We require a range of Williams/Bally Pinballs for 
the home market. Units priced up to $1500 +GST 
can be traded in on any new purchase of 
Williams /Bally unit 
Contact Gary (03) 338-1411 


SELL 
Mortal Kombat 1 PCB 
Call Sharon (09) 525-0200 


PCBS 
1 Aero Fighters 
2 Alien vs Predator B Board 
1 Arch Rival 
1 Blood Brothers 
1 Final Fight 
1 Hamerin' Harry 
2 Karate Tournament 
1 Mortal Kombat 1 
2 Mortal Kombat 2 
1 Major Title 1 
1 Pollux 
2 SFII:CE 
1 Shinobi 
1 Solamin Key 
1 Vapour Trail 
DEDICATED 
1 Exhaust Note 
1 Final Lap III 
1 Grand Prix Star 
1 Lethal Enforcer 1 
1 Lord of Gun kit 
1 Operation Wolf 
1 Terminator 2 
CALL Kevin 09 525-0200 


Mortal Kombat 1 
SFI Hyper Fight 
World Heroes II 
Sno Bros 
Final Fight 
Aliens 
Twin Eagle 
P47 
Robo Cop 
Devistators 
PINBALLS 

Fishtales 
Getaway 
Terminator 2 

PH Mark 04 567-8757 OR 021 678-757 
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° The downtown wharf area will be 
a prime rebuilding area if (when) the 
Americas Cup is won for NZ. While the 
area has been under this threat for some 
in time (recently a huge entertainment area 

| called Crystal City was planned) the cup 
| o necessitate this happening in a 


Fisher has now 
arisation period and 
nd new clients to 
y range of new 
sr. Sharon was 
I nterview ine 


for the Rolling 
e long weekend 


ing up as the 
The 


Next year when the whole country moves 
to the four term system the problems 
will be sorted out. 
2 |e  #$Mr Pasha has indicated that he 
__ willbe expanding his street operation by 
hasing an interest in a Hamilton 


Z Zavous .. of 


New Plymouth 


| indicated 
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NEO GEO CARTRIDGES 


3 3 Count Bout 250 
13 Art of Fighting 1 250 
2 Art of Fighting 2 250 
1 Baseball Stars 1 250 
2 Blues Journey 250 
6 Burning Fight 250 
2 Cyber Lip 250 
10 Fatal Fury 1 250 
4 Fatal Fury 2 250 
1 Fight Fever 250 
2 King of Monsters 1 250 
2 King of Monsters 2 250 
1 League Bowling 250 
4 Mutation Nation 250 
3 Ninja Combat 250 
3 Ninja Commando 250 
1 Robo Army 250 
2 Samurai Shodown ~ 250 
3 Sengoku 250 
2 Soccer Brawl 250 
1 Spin Masters 250 
2 Super Baseball 20/20 250 
2 Super Sidekicks 1 250 
2 Top Hunter 350 
1 Trash Rally 250 
1 World Heroes 2 250 
7 World Heroes 1 250 


Any 5 cartridges for $800 
DEDICATED & SIMULATORS 
Badlands upright 2p driver, 26" screen, NRI mech, 


multi coin-mech 3100 
Final Lap 3 twin, NRI mech, 26" screens excellent 
condition 9500 
Grand Prix Star 2seat, 26" ex con 9500 
Juke Box 100cd Rockola Mirage 5500 
Lethal Enforcer 50" projector with console & NRI 
mech 11000 
Lethal Enforcer 2p gun game, 26" cabinet & NRI 
mech, exc. cond. 5300 
Lord of Gun 2p gun game 25" screen, micro mech 
coin receiver ex con 3600 
Outrunners twin motorised steering excellent 
condition 20000 
Shoot Out At Old Tuscon 2p gun, 25" micro mech 
CD Rom exc. cond. 5400 
Space Gun 2p guns 3950 
Virtua Racer twin motorised 16000 
CABINETS FOR SALE 


Simpo Grey 26" screen video game upright 
cabinets available all have NRI multi coin 


acceptors in excellent condition 1700 
PINBALLS 
Indiana Jones 5000 
Twilight Zone 4500 
PCBS 
1 Dark Stalkers 2400 
2 Mortal Kombat 1400 


2 Mortal Kombat 2 


CONT. NEXT COLUMN — CONT. NEXT PAGE 


4 Slam Masters 

1 Street Fighter 2 

1 Street Fighter 2 CE 

4 Street Fighter Hyper Fight 
1 Sunset Riders 


1 Vendetta 
3 Wrestle Fest 
Ph Maarten & Alex 09 524-5773 
or Kevin 09 525-0200 


NEO GEO 
Art of Fighting 2 
3 Count Bout 
8 Man 
Andros Dunos 
Art of Fighting 
Baseball Stars 2 
Blue's Journey 
Cybalip 
Fatal Fury 
Fatal Fury 2 
King of Monsters 
Baseball 20/20 
League Bowling 
Mutation Nation 
Panic Bomber 
Ninja Combat 
Ghost Pilots 
Professional Baseball Stars 
Riding Hero 
Samurai Shodown 
Super Sidekicks 
Super Spy 
Thrash Rally 
View Point 
World Heroes 
Fight Fever 
Football Frenzy 
Spin Master 
Top Hunter 
PINBALLS 
Cyclone 
Jokez 
Taxi 
Police Force 
Streetfighter Gottlieb 
Riverboat 
Simpsons DE 
Transporter 
Getaway 
Party Zone 
Fishtales 
Terminator 2 
Black Rose 
Addams Family 
Dr Who 
White Water 
Creature from the Black Lagoon 
Dracula 


450 
150 
100 
150 
100 
400 
120 
100 
120 
250 
100 
150 
150 
100 
750 
100 
100 
200 
100 
400 
300 

75 
150 
150 
200 
250 
200 
300 
350 


1100 
1100 
1100 
1300 
2800 
1400 
1600 
1500 
2500 
2400 
3900 
2800 
2900 
4500 
3900 
4300 
3900 
3700 
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TURBO KOURIER 


by stepping into the Mandala 
Module capsule with chromakey 
blue wall, video camera and 


monitors. He has room tojump, slide, 
duck and move his image on the e Steve McDade of Red & Black Pool 


Tables Services has recently married. Best 
wishes to Teresa and Steve, may their 
cashboxes overflowith. 


attendees passed the end of course test - 
well done fen who’s next? 


it may reopen at a later date after a refit. 


° All the centres in Dunedin were 
closed this year on Easter Friday under 
the conditions of their license from the 
local council. An increasing number of 
shops tend to trade on this day and it will 
| be interesting to see what happens next 
| year. Many of us used to the rigours of 
| seven day labour wonder what all the 
| fuss is about. 


screen. The system understands the 
movements and permits the player 
to control on-screen position and ‘ 
| touch items in the game. 

When the game begins, the player 
sees himself riding a computer 
animated skyboard ina surreal game 

The Vivid Group of Canada has | environment. He scores Kourier points 
launched the Turbo Kourier, a virtual | for completing missions and gathers ao TIMARU 
reality adventure on the market which | power to add speed. There are other a _. - This area has started to pick up 
received its first public viewing at the | competing Kouriers to beware of. 28 ne |S a very quiet period. The local 
ACME show in Reno. Games in the series include Shark industry is still busy and the advent of 

The device is a video game but | Bait, Basketball, Hockey, Soccer, Rugby League has added much needed 
places the player in the action where | Volleyball, Birdball, Drumming, Teeter dollars to t Pp business. 
they watch themselves onavideoscreen | Totter and Hand Paint. | 
interacting with computer 
graphics and animation. The Vivid 
Group has created the Mandala 
Virtual World system which uses 
a video camera to superimpose a 
game player’s image on to the 
screen. Game action revolves 
around the exploits of a typical 
day in the life of a Kourier who 
uses a gravity-defying skyboard 
to deliver important cargo in a 
futuristic landscape. 

The player enters the game 
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QUEENSTOWN 

Nice to see Mike Enright and Mike 
Mann on their way to the Rolling Stones 
concert in Auckland. Mike Enright has 
been increasing his round of pool tables 
recently using a custom built table with 
1 1/2" slate and black cloth. The tables 
look excellent (althoug not as good asa 
Quantum Table) and are proving to be 
an ideal $2 game. Mike gets the tables 
actually assembled on site by the 
manufacturers and when a site recently 
decided to reposition the table by “brute 
strength” the location found outjust how 
people it takes to lift this size slate 


cenee iF pliconal service ane his 
team of Nick, mire and Lynn. 


p ong manager at CO)o on her recent 
11th placing in the NZ under 10 Surfing 
Finals. Unfortunately she did not make 
the national team that will compete later 
this year in Bali, maybe next year? 


Y ~@ COIN 
CASCADE 


KS LTD. 
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NIGHT WARRIORS 


By HAMISH WEBB, WIZARDS CHRISTCHURCH 


Two dimensional flat 
screen fighting games just seem to 
keep getting better and better and 
Night Warriors is no exception! on 
They all face tough competition 
fromsome top of 
the line, three- 
dimensional 
“real life” 
fighting games, 
that have come 


out recently. 

Unfortunately 
Night Warriors 
cannot compete for 
playability with 
some of the latest 
64 bit graphics technology, in three- 
dimensional “real life” screens like Killer 
Instinct. 

Night Warriors does have superbly 
colourful cartoon style graphics and a full 14 
character selection. This is one of the best 
two-dimensional fighting games available. 
Just check out these features: 14 
character select; normal & turbo 
speed select; normal & automatic 
defence select; wide variety of 
backdrops; secret & special moves; 
first hit and multiple hit bonus’. 

The game _ that has 
something for everyone. 
Darkstalkers 2 is here, welcome to 
the world of Night Warriors. 


Being the sequel, Night 
Warriors will get a large 
following from its very popular 
predecessor Dark Stalkers. It is 
also good to see that Capcom 
have added many new features 
to their new game, making it 
even better than the original. 

Night Warriors features many 
improvements, with greater graphic 
definition, back drops and character 
movement is very smooth. Other games 
characters just seem to fall to the ground like 
stiff blocks of wood. Not with Night Warriors, 
its excellent sprite depiction and the 
dedication to fine graphics, makes this game 
stand alone. As characters plummet to the 
ground in the usual cartoon style of jaw first, 
followed by head, then eyes. Great visual 
effect. 

Another feature behind the games 
excellence is the cleverly animated backdrops 
and incredibly detailed graphic backdrops to 
each screen. 

It actually looks like a cartoon and like 
many fighting games of its type, the more itis 
played the better it becomes. As more secret 
and special moves are learnt. Special 
moves prove very hard to master, 
which makes up for the general 
game play which is comparatively 
easy. 

This is a bright, colourful and 
enjoyable game, which should keep 
players entertained for hours. 

Ratings: Graphics 8; Sound 7; 
Game Play 6; Overall 73% 


(4 (44 (4 (4 "Ask about our Finance options" (4 @ & 


Auckland/Northland: Kevin Grundy Ph (09) 525-0200 Mobile 021525-020 Fax (09) 525-0250 
Central: Robert Briggs Ph(07) 346-3783 Mob 025 946-724 Pag 0508 888-777 Fax (07) 346-3784 
Lower N/I: Mike De Ruyter Ph (04) 569-9107 Mobile 025 555-999 Fax (04) 569-9107 
South Island: Gary Walker Ph (03) 338-1411 Fax (03) 338-1410 

NE OD 


NINE OU 30 


FATAL FURY 3 


SNK has built 
itself a pretty 
big reputation 
as one of the 


on your opponent. It wouldn’t be fair, 
though, to give it all away here. 

Players can choose a character 
from a field of ten warriors, both old and 
new. Making a reappearance from 
previous editions are Terry and Andy 
Bogard, with their friend Joe Higashi; 
the svelte Mai Shiranui; and the big, bad 
Geese Howard. Newbies to the slugfest 
are Bob Wilson; Franco 
Bash, a kickboxer; Hon 
s Fu,anunchuck wielding 
§ policeman from Hong 
Kong; Mochizuki 
Sokaku, a Japanese 
martial arts expert; and 
the fatal beauty Blue 
Mary. 

The game was first shown at the 
AOU show last February, and will be 
shown overseas later this year. 

For more information on how you 
can get the latest of the best into your 
arcade, contact your local agent. 


world’s largest | 
producers of 
fighting games. | 
To its credit, the 
company’s 
library consists of several of the [| | 
most famous fighters on the Oe oe oe 
market, including such hits and 
series as The Art of Fighting, The 
King of Fighters, and others. 

Of course, one of the most 
renowned of SNK’s achievements is the 
Fatal Fury series. This month sees the 
debut of the latest episode in the series, 
Fatal Fury 3. As it is with all of SNK’s 
fighting games, each edition features a 
number of improvements over its 
predecessor and FF3 is no different. 

Basic game play hasn’t 
changed, but many of the 
movements have. Every & 
character has a new line of 
combination punches, kicks 
and moves that weren't seen 
inthe previous game and there 
arenew waystoinflictdamage & on 
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NEWEST ROWE COMPACT DISC 
JUKEBOX SET TO SHIP 


One of Rowe’s design worries when 
they created their LaserStar Eagle was that if 
they didn’t put enough pizzazz in the cabinet, 
it might get lost on the location’s wall. The 
finished result would have difficulty getting 
lost in Grand Central Station at rush hour. 

Rowe’s Eagle is about to land at 
distributor showrooms across the country and 
in Canada. And it’s unique: it’s the factory’s 
first wall-hung jukebox in memory. Not to be 
confused with their Wall-Star remote selector 
(which also mounts on a wall but needs a 
hideaway to play the CDs), the LaserStar Eagle 
is a complete jukebox except for the speakers 
(although it does have one small one for 
servicing). 

The machine is designed to mount on 
the location wall, leaving just about 28" of 
space underneath (to prevent personnel from 
sliding tables there). And as you can see, for a 
contemporary machine, it’s quite “jukey” 
looking, showing lots of hot colours and lights 
to catch the attention of players, even if 
surrounded by sports pennants 
and beer signs. 

Inside, the Eagle has 
basically the same components 
as Rowe’s floor model 
LaserStar’s (many parts are 
interchangeable). It does require 
an auxiliary speaker system, 
which ought to be a good one © 
since this CD player pumps 
music from 70 watts. 

The unit holds a full 100 
CD discs and the page-turning 
title rack displays eight albums 
at a time. 

The LaserStar Eagle, 
which made its American debut 
at the ACME show in Reno, 


WITH ME! 


begins shipping early this month. Actually, it 
made its official market entrance at the January 
ATEI show in London where a special 
presentation took place inside the U.S. Embassy 
beneath the big Eagle Seal. 

Rowe’s executive VP and “music 
maestro” Joel Friedman hosted a group of 
Rowe foreign and American dealers, along 
with some other industry friends, at the 
Embassy (he also noted that the machine was 
one of the most obvious hits at the ATEI show 
floor itself’) 

Wall-hung jukeboxes are not as new to 
Europe as they are to America. Friedman 
refers to them as “speciality pieces for a 
speciality market” and believes that a full floor 
juke will always be the standard for our music 
operators. “But, this kind of jukebox has 
become more and more popular,” he disclosed, 
“and not really because of its size but because 
it’s something new for the operator to talk to 
his locations about and for players to play 
with.” 

The Rowe veep proudly noted that the 
Eagle’s design incorporates a lot of ideas 
brought up by operators themselves. As 
examples, he points to the use 
of both bills and coins, the full 
eight album covers on the rack 
at any given time and even that 
little speaker inside the unit 
itself for the serviceman to use. 

“This is a great looking 
box, very player-friendly and 
chock full of LaserStar quality,” 
Friedman declares. He’d like 
operators to keep both eyes out 
for possible sites for this new 
wall-hung record machine and 
to get down to their closest 
Rowe distributor to see it if they 
haven’t already. And don’t 
anybody worry: it won’t get 
lost on the wall! 
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MORTAL BY 


One of the 
hottest new game titles at | 
ACME is about to get one of the 


most adventurous marketing _ 


campaigns ever seen in this industry. 
Mortal Kombat3is the game, complete 
with all the mayhem this series is 
known for. And before we go any 
further, it’s shipping this monthas both 
an upright and as 
a universal kit. 

Williams, 
which has 
designed and is 
producing this g 
Midway brand 
video fighter, has 
been extremely 
sensitive to the trade’s reception of 
this video update after the § 
controversy that followed thehome j 
game release of its coin-op 
predecessor. Insimplest terms, they 
are not only giving to five operators 
around a five month window of 
exclusivity before MK3 “goes 
home”...they are going way out there 
to actually make coin and home 
“cooperate.” 

For starters, Williams inthe USA 
is beginning a MK3 coin-op campaign 


KOMBAT 


on the popular MTV 
4 channel this month. Those 
~ ads will be tagged with player 
“clues” which enable them to boost 
scores at the coin-op location. MTV ads 
start April 8 and run through toward 
the end of the month. 
In New Zealand, Coin Cascade 
Ltd will also be running a series of 
advertisements for MK3 on 
Channel 2. Posters and promotional 


gi kits will also be available. 


' Williams willalso be placing ads 

in such player magazines as Game 
Pro, Electronic Gaming Monthly 
and Game 
Informer. Like the 
televised ads, 
these too will 
carry player clues 
to entice their 
audience to get 
out to the coin-op 
location and start putting that 
knowledge into action. All this promo 
plus plans for operator tournaments 
and even live performance tours by 
MK3 performers (Williams distributors 
will play roles in both). Come August 
18, the Mortal Kombat multi-million 
dollar movie will be released, adding 
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PANG 3 


choose from. One is the Panic Mode 
where, as it was in Super Pang, the 
balloons just keep pouring down like so 
many raindrops and players have to keep 
poppin’ away to stay alive (OK, so, 
balloons are fatal. Anyone out there who 
didn’t know that?). The drawback is that 
the more you pop, the more they fall. The 
second mode is the Tour mode. Here, the 
idea is the same, but there are tricks to 
contend with, suchas a moving sidewalk, 
warp fields, random bombs, etc. Both are 
guaranteed to keep players very busy 
and, with a total of 100 stages in the 
whole game, they will stay that way. The 
background scenes come into play here 
as well. For each stage, there isa different 
background featuring different paintings 
and sculptures. As players clear each 
stage, they can add the object d’art to 
their private collection. 

_ What's really weird 
about this game in 
| this day and age is 
thatnobody gets hurt 
and nobody dies. The 
game is just fun, fun, 
funand yes, also very 
addictive. We at Jam 
concur. Why are you 
sitting around? Get 
in on the fun! 


About six years ago ( a minor 
eternity in the industry, really), Mitchell 
Corporation came out with Pang, a 
comical balloon-shooting game. It was 
largely successful and the company soon 
followed it up with Super Pang, which 
featured more challenging game play. 
But for the past couple of years, we have 
heard nothing about the fate of the Pang 
series. Both games are still installed and 
earning in many locations around the 
world. 

This month, the Jam What’s Out 
Department is pleased to announce the 
introduction of Pang 3, or, as Mitchell 
put it in their press release, “Yes, we are 
back with Pang again”. Pang 3 is the 
third of the series and the object of the 
game is still faithful to the original: pop 
the balloons with wires to get the goal. 
Pang 3 has four rather interesting 
characters to choose a 
from: Don Tacos, | 
Sheila the Thief, | 
Captain Hog and 
Pink Leopard. Each 
character has a 
favourite weapon 
and technique 
specialty. : 

There are two § 
game modes to 
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GOLDEN Ax: THE DUEL 


Vv ompany's Golden Ax series, 
this edition is a fighting game. It is also Sega's first in-house 
release for its new ST-V ("Titan") board. Chose one of 10 
characters and win a best-out-of-three-fight. Fight the dwarf 
who pops up now and again, and get the magical pot he 
carries. Collect five and you both increase your strength and 
|_ get to use the "hyper magic" technique. 


THE OUTFOXIES 


An action game, players are helped out by the 
game's world, whichis strewn with weapons - guns, Molotov 
cocktails, oil drums, and hand grenades - all over the place. 
Game action develops quickly, with little breaking between 
stages. Players may choose from seven characters. Control 
the action with the joystick and two buttons. 


MACH BREAKERS 


— 


The sequel to the futuristic sports game Numan 
Athletics. Choose from one of seven characters, each of 
whom has his or her unique strength. You then compete in 12 
“different” sporting events, including Bombs Away (catch 
the bomb and throw it back); Rapid Jump (jump across a lava 
river), and Deep Diver (dive into the deep sea). Control is via 


three buttons. 


ELEVATOR ACTION RETURNS 


Elevator Action is back with enhanced graphics, 
more characters and weapons, and a plot. Your enemies are 
terrorists with plans to plant atomic bombs. Collect the data 
behind red doors to foil their plans, and grab weapons along 
the way. If you get shot, you take damage; when your gauge 
reaches zero, you lose one life. Three lives in all, and yes, the 
elevator crush still works! 


RED ZONE 


JALECO 


Race along Tokyo's expressways in this driving 
game. Clear the checkpoints to increase your play time, 
passing obstacles such as police cars and heavy trucks that 
block the way. The two-person cabinet offers different drive 
trains depending on the seat: left seat for four-wheel drive, 
and the right seat for rear-wheel drive. Two cabinets can be 


linked for a four-player race. 


ANE OU - 


IME OU 


MORTAL 


even more power to the 
game’s appeal. ’ 
Much of thishooplawas =“ 
the result of Williams sensitivity to 
the coin operator’s worry about losing 
earnings when the home version hits 
the stores. It will certainly hit in the 


fall, though 


ite 00 oe 


Whether in mid- 
September (as ! 
some think) or in | 
October (as WMS | 
Neil Nicastro 
stated privately) 
is as close as we 
can get. However ... 

When the home version 
(on the Williams | 
Entertainment label, not 
Acclaim) does hit, coin 
operators will have been given a ROM 
update chip by their distributor 
absolutely free of charge! This will 
happenin order to keep the coin version 
ahead of the home item. 

Ed Boon, one of MK3’s designers, 
said the amount of additional 
programming in the chip update will 
be substantial. Regarding the coin 
version shipping now, Boon said a first 
week test at a Chicago site brought in 
$2500. While the amount of MK3’s put 


KOMBAT 


out on location in 
' — dedicated form willnumber 
only in the hundreds, company 
~ Sales chief Joe Dillon pleads with 
operators who will convert older wood 
not to “insult” this game by kitting 
anything other than a decent-looking 
horizontal cabinet. 

Former AMOA president Gene 
Urso is also head of an operator 
§ advisory committee that’s worked 
4 with Williams. Obviously, a lot of 
their input has gone 
into this marketing 
campaign. “If all this 
happens as planned, 
that will make a 
positive difference in 
the life of the game and 
Williams’ ‘stock’ will 
go up with the operators,” he stated. 
Hawaii operator Glenn Anderson 
added: “I’ve also wanted the 
manufacturers to put a little 
“Hollywood” into their promotions, 
so I’m really pleased with this 
campaign. Let’s see if some of the other 
factories get on board.” 

MK3 willbe available in kit form 
in May. Contact your local agent for 
details. 
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Japan’s Namco Ltd. marks its 40th 
anniversary this year and they are 
launching into their fifth decade in grand 
style. They are offering beautiful hi- 
tech video simulators...low-cost 


advanced technology video 
games...plus handsome and 
entertaining redemption games. All of 
these products are available 
through their U.S. subsidiary, 
Namco-America. Whatever 
your needs, Namco’s got you 
covered! 

Among the newest 
Namco games seen at the 
recent ACME show was 
Cyber Cycles, a dedicated, 
two-player sitdown 
motorcycle simulator in 
the tradition of their 
highly successful Suzuka 
series. Now all the 
excitement and earning 
power of that game is merged with 3D 
polygon graphics. Riders may choose 
from three styles of bikes, and they 
control the bike’s side-to-side motion 
by leaning to the left or right. Realistic 
throttle control is also included. 

Two courses are available, 
amateur and professional, and players 
may choose from two viewpoints: first- 


person or third-person. Race features 
include high-speed straight-aways, cool 
banked turns, midnight racing in a 
congested city, and kneescraping 
hairpin turns. Up to four players can 
link up for an interactive, head-to-head 
racing experience that’s second to none. 
The game received super-positive 
reviews at the AOU Show in Japan 
and, at press-time, was 
expected to getan equally 
strong reception from 
U.S. tradesters at the 
ACME show. Cyber 
Cycles ships in May. 
: Alpine Racer is 
dedicated, one-player ski 
simulator that “brings the 
mountains to you.” Players 
race the clock as they fly 
down the hill over the snow. 
Of course, they are actually 
standing up on a platform 
using skisteps for turning and 
poles for balancing. Players apply quick 
weight shifts to the edges of the skis; this 
tells the skis to “bite” into the snow for 
quick changes of direction as you 
swoosh downhill. Two events, “Speed 
Racing” and “Gate Racing,” give players 
a chance to prove who is king of the 
slopes. Three selectable courses include 


and 
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Allis buzzing in Auckland, with the 
Easter break proving to be exceptionally 
busy. The Rolling Stones were in town, as 
was Tony Bennett. The Rock and Ride Show 
(Mahons breakaway Easter Show) and the 
Easter Show were also staged. So a feast of 
Music, asin "Sympathy for the Devil", Riding 
the Superloop, Candyfloss, and a spiral 
paintings provided a fun fill weekend, and 
with somewhat excellent weather 
throughout, made for an"awesome combo"! 

Meanwhile back at the arcade, 
Shane and Mikes' (techs ex 
Christchurch) presence brought a 
week of non-stop rain 
during the set up of 
the new Milford 
Time Out Centre. 

Witha team of hired 

hands, the boys from 
Christchurch, Kevin and 
myself, we unloaded and set 
up three containers full of 
games and fluffy toys in the 
pouring rain, with the only 
real damage being to my body after a 
spectacular slide/fall down the stairs. "Not 
to worry it's only David!". The mission was 
carried out smoothly despite the trying 
conditions. We welcome all the new staff to 
the Industry with the birth of this impressive 
centre. 

Excited about all the new games that 
are promised in the coming days/months, 
with particular interest in Ace Driver, I love 
those driving simulators. Mortal Kombat 3 
with all that mega, jazzy American hype, 
looks to be another hit. From the info I have 
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seen on the marketing side of MK3 I am 
fairly impressed. We should all get in on the 
act of leagues for this game. I would be 
happy to offer advice on any leagues/ 
promotions etc you wish to conduct. We are 
also able to produce artwork and any other 
visual aides you may require to help 
promote these, and all the other new arrivals 
to your arcade. Get in touch, Iam sure we 
can help you get the impact you desire. 
May school holidays 
xi are nearly here again, so 
yN organisation is in 
full swing for yet 
more competition at 
Stages. The punters seem to 
enjoy the atmosphere created by 
competitions, they are well worth the 
effort required to make thema success. 
Competitions 
are often hard 
to get up and 
™ running, the 
secret is 
perseverance, 
people love to 


GEA 


compete, but they need a suitable 


environment to operate in. An important 
ingredient is to find the right MC to hype 
the punters, someone that will not take 
failure of an unsuccessful competition 
personally, so what if one doesn't work, just 
put more effort into the next one! A balanced 
range of competitions is also important, 
make sure you cater to all ages. And above 
all else have fun! and reap the rewards of a 
busier arcade. 

For more info contact David, Phone 
021 63-66-69. 
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see the course from the 
skier’s point of view, or to 
“follow” the skier down 
the hill in a third-person 
viewpoint. 

Air Combat 22 isan 
updated version of 


Namco’searlierjet fighter | 


simulator, Air Combat. 
Shipping in April, it’s 
available as a dedicated 
game or as a conversion 
upgrade for the original 
game. This time out, Air 
Combat 22 offers texture- 
mapped, polygon 
graphics on a 45" rear 
projection TV. The 
authentic cockpit comes 
complete with backlit 
instrument panels, 
throttle and control stick. 
(Parachute not included, 
Namco says...but players 
may feel like they need 
one!) Incredible audio 
keeps players locked into 
the adventure. They learn 
to navigate, familiarise 


themselves with enemy | 
signatures on the radar J 


scope, seek out hostile 
aircraft and engage them 
in combat with an arsenal 
of bullets and missiles. 
Mid-way refuelling, 
attacks on enemy aircraft 


iv .c.ulediate and expert. 
“view. change” button also lets players 


Four levels of difficulty are 
available, from a couple of “cadet” 


missions that feature more 


, training modes, to “top 


gun” and “dog fight” 
modes that pit the player’s 
skills against hordes of 
enemy jets, bullets and 
missiles. There’s a time 
limit for each mission, but 
you get more time foreach 
enemy you shoot down. 
When you take a hit, you 
briefly lose control of your 
own aircraft. Pilots fly 
over a variety of terrain 
and must accomplish an 
array of sorties to advance 
to the next stage. 
Namco’s lineup 


= continues with Ace Driver, 


winner of the 1994 [AAPA 
award for best coin-op 
game. It’s now available 
in standard and deluxe 
models. The hit fighting 
game Tekken, offering 
texture mapped graphics 
at lower prices, remains 
available in kit form. Over 
in the redemption arena, 
Namco’s creative and 
compelling Belly Bomber 
is now available and of 
course, the cute Godzilla 
Wars Jr. may still be 
obtained. 


For more information, 


carriers, and successful landings on | contact your local agent. 
friendly carriers are part of the realistic 
gameplay. Courtesy: RePlay 
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JAPAN’S WESTERN VILLAGE 


The construction of Mt Rushmore is 
moving right along and the mountain is set to 
open on schedule May 31. Old news? Not really. 
This Mt Rushmore is in Western Village, an “old 
West amusement park” in Imaichi, Japan, 70 
miles north of Tokyo. 

The 80 foot tall, $41 million metal and 
fibreglass replica of the real thing is the brainchild 
of the park’s owner, who has had a love affair 
with American culture for many years. 

“T remember the first time I saw Mt 
Rushmore before my eyes. The sensation that I 
felt at the time was literally beyond description,” 
said Kenichi Ominami, the owner of the family- 
owned park. He spoke on the telephone with 
AB on his 52nd birthday from his office in 
Imaichi. 

“T was so overwhelmed by the grand 
scale of this symbol of the American dream and 
by the majestic nature that encompasses it, that 
I was left standing speechless. It was this 
excitement that prompted me to build a replica.” 

He believes that “cowboys are a symbol 
of the frontier spirit that was the driving force” 
in the creation of the United States. 

“I was first overcome by this frontier 
spirit over 20 years ago, when the power and 
passion of the American frontier moved me to 
found Western Village,” he said. “Now, I take 
great pride in the history of Western Village, 
which I believe is the Japanese version of 
American frontier history.” 

To “help” the Japanese people 
understand the real America,” Ominami 
brought 168 people to 
South Dakota in February 
tosee the real Mt Rushmore 
and to see aside of America 
that most have never seen. 
Among those on the 
chartered flight were 103 
members of the Japanese © » 
media. 


“Most people in Japan know of the 
United States strictly by what goes on along the 
East and the West Coasts. Through the media, 
I wanted to help provide a glimpse of what the 
real West in America was like,” he said. 

The five-day trip cost the park owner 
“approximately $920,000” but it was worth it, 
he said. “The issue here is not money. The issue 
here is passion. I didn’t take the media to America 
only to help my business here. It felt right in my 
heart to take them to see America and meet true 
Americans. It definitely will help the relationship 
between the two countries,” he noted. 

The managing philosophy of the park, 
according to Ominami, “is to introduce an 
otherwise unknown America to the Japanese 
people.” To help do that, the first of 50 “state 
fairs” will kick of during the commemoration of 
the Mt Rushmore replica. Each year for the next 
50, a US state will be invited to help create a 
version of their state fair at Western Village. As 
expected, South Dakota will be the first state 
saluted. 

The tourism and development people 
from each state will help park officials create a 
lineup of events, activities, shows and exhibits 
that best show off their particular state. “They 
will be able to present to the Japanese people the 
culture, the attractions and the natural beauty of 
their state,” he said. 

Inside the Mt Rushmore attraction are 
three floors, with the main entrance in the back 
of the statue. The first floor is the grand entry, 
and the second flooris “filled with arcade games” 
that are popular in the 
United States, including 
quite a few interactive 
sporting games. The third 
floor is the state fair floor. 
That’s where the states will 
set up exhibits, sell their 
“local” products, and meet 
the Japanese public. 
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iD) ecause KILLER INSTINCT will 
1 introduce your customers toa com- 
pletely new dimension in fighting games. 
There’s a choice of 10 cybernetic figures, each 
equipped with a variety of special moves, fighting 
techniques and secret means of destruction from _ 
the werewolf to “Glacius”, the creature made of 
glass, to the terrifying skeleton called “Spinal”. / 
There are 10 fighting arenas to choose from, many —_ 
in sensational 3-D. For the first time - andhereis 
the new dimension - players candodge their = 
attackers by moving forwards or backwards, not _ 
just right or left. The DCS Sound System delivers 
incredibly life-like sound effects (the howling of 
the werewolves will freeze your blood!) and eS 
realistic dialogue to match the gameplay. | 
KILLER INSTINCT. ; 

ther hit from MIDWAY. 
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Early 1995 has been characterised by more 
than the usual amount of volatility in foreign 
exchange markets. These movements have 
resulted in a much publicised increase in value of 
the NZ dollar against both the US and Australian 
dollars. 

There are a few of points worth noting 
about this. The first is that on a trade weighted 
basis the NZD has actually depreciated in 1995. A 
second point is that the NZD appreciation against 
the US and Australia, is more to do with those 
countries declines, than NZ’s gains. The third 
point is one of the facts associated with having a 
healthy economy is the world values your currency 
more highly. 

The NZD in 1995 -% change against 


USD 20 
AUD 19 
YEN -12.4 
DMK -9.9 
STG -1.6 
TWI -1.0 


Overall, the NZD TWI has depreciated by 
1% in 1995 - see table above. Despite making gains 
against the US and Australian currencies, there 
have been large depreciation’s against the Japanese 
and German currencies. Therefore, despite 
protestations to the contrary, on average NZ 
exports should now be more price competitive in 
world terms. 

The second point is that exchange rates 
are a tale of two cities, with the most recent NZD 
appreciation against the USD and AUD, being 
more to do with weakness in the currencies than 
strength in the NZD. The reasons for the decline 
in value of the USD (in particular), and AUD are 
not new ones. Against other major currencies, the 
USD has been in decline for the majority of the past 
decade (see chart below), as mounting debt and 
erosion of their “reserve currency” status has not 
been addressed successfully by this and previous 
administrations. So withthe USas wellas Australia 
presently running relatively large fiscaland current 
account deficits, financial markets have 
accordingly downgraded their currencies values. 

On the other hand, the NZD has been 
underpinned by a strong set of economic 
fundamentals. Adding further stability to the 
NZD has been the RBNZ’s requirement that, on a 


TWI basis, the NZD must appreciate by 2% per 
year to achieve favourable inflation outcomes. 
This has meant that as the USD and AUD have 
weakened, for the TWI to maintain its value, 
significant appreciation’s of the NZD against these 
currencies has resulted. 

In the long term, and in the absence of 
reform to the US and Australian economies, we 
expect the slide in value of these currencies visa vi 
the NZD, and other major currencies, to continue. 
However, in the short term because financial 
markets tend to go to extremes, so some near term 
correction upwards to the value of the USD and 
AUD can be expected. Nevertheless, we are still 
expecting the NZD to buy 1 AUD within 4 years, 
and 1 USD within 20 years. We are expecting little 
change in the value of the NZD against the YEN 
and DEM over this period. 

The third point is that one of the facts 
associated with having a healthy economy is the 
currency strengthens. We need only compare the 
present set of economic fundamentals with those 
froma decade ago tosee why the NZD willcontinue 
to gainin value. The NZ economy is now looking 
forward to: 
¢ Inflation lower than our trading partners 
¢ Robust economic growth 
e Falling foreign debt 
e Fiscal surpluses, and falling public debt 
e Further credit upgrades 
e Current account moving towards surplus 
e Net migration gains 
e Falling unemployment 
e Strong business investment 
¢ Government policy certainty 
e Little government intervention 
¢ Free and open trade policy 
e Increasing offshore investment 

While an appreciating currency will 
obviously presenta challenge to NZ exporters, itis 
a trend they will need to get used to. From a 
financial management perspective this will mean, 
that better management of their foreign exchange 
exposures become paramount - for example, 
buying NZD’s during weakness, and in the present 
situation buying the currency forward to take 
advantage of the presently discounted forward 
exchange rates against both the USD and AUD. 

Courtesy: BNZ 


HOYTS CINEMAS 


GOING WIDE 
THE NEW, CASHED-UP HoOYTS AIMS 
TO EXPAND ITS EXISTING CIRCUITS 
WHILE ENTERING THE FRESH 
MARKETS OF MEXICO AND ASIA. 


Under new 


ownership, Australia-based [aaa 
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exhibitor Hoyts Cinemas 
stands poised to expand in 
new directions. The 
purchase last October of 
Hoyts’ Australian, American 
and New Zealand circuits by 
San Francisco investment 
firm Hellman & Friedman 
(HF) and the Lend Lease (LL) 
property and finance group gave the circuit the 
infusion of equity and long-term capital base it 
needed to embark on its next major stage of 
growth. 

Over the next five years, Hoyts, with the 
blessing of its new owners, plans to spend 
approximately $NZ280 million to push into 
Mexico and Asia while embarking on an 
ambitious program to expand its American and 
Australian circuits. It is also undertaking an 
extensive refurbishment of the Australian 
operation, which is expected to increase market 
share from 28% to 35% as more screens come on 
line. 

“The essence of it is that Hoyts is 
recapitalized,” says newly installed group 
chairman David Gonski. “It’s going ahead and 
not looking back, and it has good shareholders, 
board and management.” 

By the turn of the millennium, Hoyts” 
current screen count is expected to swell from 
722 to approximately 1,500. Cash flow is forecast 
to grow from current levels of more than $NZ90 
million a year to “well beyond” $NZ150 million, 
says CEO Peter Ivany. Revenues (of which the 
560-screen U.S. circuit accounts for roughly 45%) 
are anticipated to rise from the $NZ422 projected 
for this financial year to $NZ595 by 2000. 

“We want to double the circuit and 
increase profits by 60% in that time,” says Ivany. 
“Currently we're in the top 10 by size worldwide, 


and it’s our objective to get into the top five. But, 
more importantly, we want to be one of the 
world leaders in terms of profit, quality of 
operation and customer service.” 

Hoyts is now majority owned by HF 
and management has a sizeable stake (of which 
Ivany has the significant 
slice), while LL makes up 
the balance. The bluechip 
investment firm, which 
specialises in the long-term 
development of 
undercapitalised companies 
with high cash flows, was 
alerted to the circuit mid- 
1994 and saw it as an ideal 
‘= addition to its portfolio. 

Hoyts had announced it 
was selling its cinema interests in a public float 
worth between $NZ357 million and $NZ475 
million in a bid to replace debt with equity and 
to free up its considerable cash flow for 
expansion. 

With equity markets improving over 
the past two years, Ivany says the privately 
owned company found it difficult to compete 
with public companies for funds. Debt servicing 
had further left the circuit with a limited capital 
base. 


At the end of 1993 - just a few months 
before chairman Leon Fink passed away at age 
60 - the company’s four owners sat down and 
decided the circuit could go no further under its 
current ownership structure. Outside equity 
was needed. 

While the float never gained much 
momentum, it triggered the HF-LL acquisition, 
giving Hoyts the equity base it needed. The 
company remains a private entity with its 
management retaining a stake alongside the 
two investment groups. “It’s gratifying to have 
two partners with those sorts of capabilities,” 
says Ivany. “For a few years Hoyts’ 
opportunities have been ahead of its capital; 
now we can bring them together.” 

The acquisition gave HF and LLahighly 
viable circuit in return. Under the ownership of 
the Fink family - which installed Ivany as CEO 
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Durable Replacement 
Items for Sega 


4-Speed Shifter 

Features: 

e 4-Speed gated shifter 

e Black insert molded knob 

e 4 golf contact Cherry 
microswitches 

¢ Simply drops into existing 
mounting pattern 

e Fully harnessed for both 
Japanese and American shifter 


Part Number 50-8500-00 


Steering Wheel Hoop 
Features: 

¢ Simply slides over existing 

main shaft 

e Hard plastic heavy duty 
construction 

mes with black cap 


Part Number 50-3000-00O 
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in 1988 - profits from exhibition have increased 
steadily since 1985. Revenues of $NZ274 million 
in 1990 rose to $NZ360 million last year. Gross- 
earnings growthaveraged 11% during thatsame 
period, climbing from $NZ49 million to $NZ 99 
million last year. 

Moreover, Hoyts had embarked on a 
$NZ119 million building program in Australia, 
opening 11 multiplexes by 1991. When 
development in Australia slowed, expansions 
and acquisitions continued in the United States 
and New Zealand. By the time the Finks exited 
Hoyts last fall, the circuit touted 707 screens - a 
significant increase from 1985’s 42 screens. 

“But to get Hoyts to this point, with all 
the risks we took, we couldn’t have done it 


1908 Melbourne dentist, magician and cornet 
player Arthur Russell rents St. George’s hall 
to screen films to the public. 

1915 Russell froms Hoyts Pyt. Ltd., a name 
believed to come from the Hoyts travelling 
circus, in which Russell had a share. 

1916 Russell buys his first Sydney cinema. 

1926 Hoyts Theatres Ltd. forms following a 
merger with two other circuits. Hoyts 
comprises more than 20 theatres. 

1932 Fox Film Corporation (later Twentieth 
Century Fox) acquires controlling interest of 
Hoyts. 

1976 Hoyts opens its seven-screen Hoyts Centre 
in Sydney and is the largest complex in 
Australia. 

1982 Stardawn Investment - involving four 
Melbourne businessmen, including Leon 
Fink - acquires Hoyts from Fox. 

1985 The Fink family buys out the partnership, 
giving sole ownership to Leon Fink, Peter 
Ivany, Michael Karp and Bruce Fink. 


| 1986 Hoyts acquires its first two U.S. circuits - 


Boston-based Cinema Centres Corp. and 
Sonderling Broadcasting Corp. (know as 
SBC) - and begins multiplex development in 
Australia with the opening of the country’s 
first complex in Chadstone. 

1987 Hoyts enters the New Zealand market by 
acquiring 50% of the Amalgamated circuit 
and embarks on a four-year building 
program in the United States. 

1988 Peter Ivany is appointed CEO. More 
American circuit acquisitions occur. The 
world’s first self-serve concession stand 
opens in Sydney, dubbed Candy House. 
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without the family all pulling in the same 
direction,” says Ivany, whois the only remaining 
family member at Hoyts. “And the greatest 
credit goes to Leon (Fink). He had a lot of 
foresight. He was always certain that the 
industry would grow and prosper and that 
people would go to the pictures more often.” 

Ivany adds that the family’s non- 
traditional approach to the industry - and the 
need to streamline and look for ways to boost 
profitability under the economic realities of 
multiplexing - has made Hoyts more cost 
conscious and innovative than many of its 
competitors. In Australia, he claims, it has 
given Hoytsa better revenue-to-profit ratio than 
its major Aussie rivals. 


Reelin’ in the Years 


1990 Hoyts acquires remaining share of 
Amalgamated and is appointed manager of 
New Zealand’s first multiplex. The U.S. 
construction program adds 63 new screens, 
including the 14-screen Carousel Centre (in 
Syracuse, N.Y.), Hoyts’ No.1 American site. 

1992 Hoyts establishes a joint venture with New 
Zealand group Endeavour Services to 
develop multiplexes. Candy House concept 
introduced into the U.S. circuit. 

1993 American circuit acquires 56 screens from 
United Artists and 28 Screens from Cinema 
North Corp. 

1994 Hoyts signs an eight-year distribution deal 
with Coca-Cola. Hoyts acquired by a 
consortium comprising Hellman & 
Friedman, Peter Ivany, senior management 
and Lend Lease. 

1995 The circuit forms Cinema Hoyts de Mexico 
as a prelude to building upward of 300 
screens in the market, part of a worldwide- 
circuit expansion that will double thenumber 

of Hoyts screens to 1,500 by the year 2000. 
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ABLE GAME SYSTEM 
ndo Co. Ltd., located in Kyoto, has 
= eloped a new portable game system, Virtual 
Boy, thatis scheduled to be out in April in Japan, 
a Game Machine reported. 

The game was developed through the 
] lication. of the Virtual Display oe of 


solid 3-D images. The system is is 
uses neither a TV monitor nor a 


Three software titles in cartridge form, 
Super Space Pinball, Telero Boxer, and Mario 
Brother VB will be released along with the game 
age 
_GAPCOM USA TO CREATE 
~ €©ARTOON SERIES 
y _ Capcom USA Inc., in conjunction with 
2 die i. Bi -based animation company Grax 
Entertainment, will be producing an animated 
weekly TV series based on the video game 
manufacturer's Darkstalkers title. In the series, 
the lead character isa boy named Bobby Bridges 
who becomes friends with an entourage of 


supernatural entities (i.e. the characters from the 


game). Capcom has already turned its Mega 
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|. The dates will be October 7-10, 1995. This year’s 


~ MONOPOLY INVESTIGATION 
° The U.K. Monopolies and Mergers 
Commission ruled on March 9th that Sega and 

Nintendo are “unfairly exploiting their 


hardware and raising the price of so 
inthe U.K. The governmentis giving 
industry three months to find a solu 
representative said they were “disa 

HONG KONG 
e Sega Enterprises, suffering f 


game software counterfeiting, str 
Hong Kong early February through 
onacounterfeiter. The raid netted 


counterfeiter was fined HK$256,000 ($21, 300) 
according to newspaper reports. ts 
The battle continued later in the month, a 
according to the South China Mornin = 
with a police raid that captured 


Asia, particularly China, have been in 1the news _ 
of late with the threatened trade war between 
the U.S. and China over the issue. The conflict 
was averted when China acceded to. U. — 
demands of tougher controls and enfo 
of laws covering the rampant ma ure 
counterfeit products in the country. Kon 
and Taiwan often serve as transfer points oa 
such goods. 
USA 

FUN EXPO GOES TO FL 
° The Fifth Annual Fun 
International Family Fun Centre 
Golf Show) will be held this year at the ¢ 
County Convention Centre in Orlando, Florida. 


show is expected to draw 350 exhibitors and 


- 7,000 buyers to the 825 booth spaces allotted for 


the event. Forty seminars will be held in 
conjunction with the show. Contact: Bailey 


COURTESY: INTERGAME, EUROSLOT, REPLAY, 
PLAYMETER, JAM, AB EUROPE, LEISURE LINE 
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The 3D 
television may finally | 
be about to arrive in 
the shops after decades of 
being little more than a science fiction 
fantasy. Engineers at an Australian company 
think they have cracked the problem of bringing 
this extra dimension in entertainment. 

Over the years a huge amount of 
ingenuity has been poured into the creation of 3D 
images: Spectacles with different coloured lenses; 
headsets with special visors; and laser holograms 
are just some of the better-known attempts. 

For one reason or another, all have failed 
to take off: They produce headaches in seconds, 
or can’t cope with colour images, or demand 
virtual rigor mortis from the viewer lest the 
illusion vanish. 

Now Xenotech Australia, based in Perth, 
is claiming to have attained the Holy Grail of a 
practical system: The viewer needs no special 
headset or glasses, does not have to stay perfectly 
still, and can watch bright, full colour moving 3D 
pictures on even giant screens. 

Angus Richards, managing director for 
research at the company, hit on the solution after 
seeing a video game in an arcade. 

Despite its relative lack of sophistication, 
the game created an illusion of depth. “I worked 
out the principle behind it in two weeks, and then 
built prototypes and computer simulations,” he 
said. 


“On the way looked at many other ways 
of creating 3D images, and they all failed - apart 
from one.” 

The breakthrough came in dropping one 
of the demands from a commercial 3D system: 
That it should be viewable by lots of people at the 
same time. “I found that if I did that, |could solve 
all the other usual problems.” 

His solution is based on one of the 
fundamental reasons we see 3D images in real 
life: Each of our eyes receives slightly different 
views of the same scene. By combining these 
slightly different views, out brains create the 
illusion of depth. 

Mr Richards realised he could achieve 
the same effect by building a projector system 
that sent slightly different images to each eye. 

The Xenotech system uses two video 
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projectors with 
slightly different 
images and turns 
them into bright 
beams of light directed into the 

appropriate eye. The trick is ensure the beams 
stay targeted, on the correct eye. To do it, a 
sensitive camera has been built into the front of 
the projector unit which studies the viewer’s 
face, tracking eye and head movements and 
moving the beam accordingly. 

Unlike other systems, the viewer’s head 
can move as much as 30cm and still see the 3D 
images. No special equipment is needed to make 
the original 3D images for projection either, says 
Mr Richards. 

“The system is also completely 
compatible with current broadcasting and editing 
standards.” 

Samsung, the giant Korean electronics 
company, seems convinced: It has just paid a lot 
of money to get a non-exclusive licence for the 
technology. 

A prototype is now being developed in 
collaboration with Samsung engineers, and the 
first models could appear within three years. 

Mr Richards expects the first 3D television 
sets to be aimed at video games and specialist 
applications such as robot guidance and keyhole 
surgery. 

However, the first home 3D televisions 
will not be far behind, says Mr Richards. Work is 
under way on developing multi-user sets for 
precisely this market. “The technology is not 
intrinsically expensive and our design has the 
potential to become cheap.” 

Xenotech is not alone in racing to bring 
the world the first commercial 3D television 
system. 

The British subsidiary of Sharp 
Electronics has just revealed a broadly similar 
system, and last year CRL - the research division 
of Thorn EMI - unveiled its Suspended Image 
System, which can turn even flat original images 
like photographs into 3D images. 

Even so Mr Richards is confident that 
Xenotech system is way ahead of anyone else’s. 

“I think we haveasystem here which will 
be the display technology of the 21st century,” he 
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HEAD-TO-HEAD FIGHTING GAME 


Beékese how aes at +1-914-993- 9200 fe 
+1-914-993-9210. — 

VIRTUAL SHOPPIN 
e Virtual reality is comir 


According to a study by Goldman Sachs, the | 


Wall Street investment bank which has been 
investigating the $NZ8 billion electronic retailing 
industry, Broadband Malls, shopping precincts 
which exist only as images ona screen, are on the 
way. Although they donotactually exist, viewers 
can enter and purchase goods from the shops 
and real mail order companies and shops will be 
squeezed. 
The gompany concludes that television 
shopping, or “infomercials” and teletext services 
are only staging posts on the road to “interactive 
transactional electronic retailing.” 
~The customer will call up images of a 
shopping mall on a TV or personal computer 
screen, enter the shops, examine goods and - 
-througha hand-held controller - place order and 
~ make electronic payments. 
Goldman Sachs says that the Broadband 
_ Mallisthe only form of electronic retailing which 
combines the ability to update information by 
the second with the storage and management 
capacity to pull together a large number of retail 
~~ outlets and goods. 
= -NSM’s NEW PLANT 
NSM America’s top execs from Germany 
and the USA hosted their U.S. distributors to the 
official grand opening of the factory’s new 
manufacturing facility in Gastonia, N.C. on May 
5 and 6. Located 45 minutes west of Charlotte, 
the brand-new plant includes 20,000 sq. ft. of 
manufacturing and warehouse space, plus 6,000 
sq. ft of office space. “The site will also be 
capable of rapid expansion as necessary,” stated 
NSM-America VP John Margold. Gastonia will 
assemble jukeboxes using electronic components 
delivered from NSM’s parent firm in Bingen, 
Germany. At the opening, distributors will also 
preview NSM’s next product line including new 
floor and wall jukebox units, expected to ship by 
fall. Gastonia will be run by a VP of production 
and staffed by 20 or so financing, purchasing, 
and quality control people. 
supersedes the Sycamore, assembly operation 


The new plant | 


eeendired faring March. Leading fides and/or 
various corporate divisions merged, moved, 
closed, expanded, consolidated, or split apart. 
These and other events confirmed -yet again- 
that the industry is going through a ||Peties of 
strong, dramatic change. 
¢ Acclaim, Lazer-Tron to merge 
¢ Capcom will move to Chicago & absorb 
Gamestar . 
e Namco ponders Chicago move 
e Mattel to enter coinbiz 
e Edison Bros. spins off Dave & Buses retains da 
arcades = 1s 
e Paramount Parks takes over “Block Party” 
sites 
e Virtual Worlds to add 17 sites worldwide 
e Discovery Zone: 40 new foreign sites 
AUSTRAILA 
GLOVES ARE OFF. on © 
* The Australian coin machine trade is 
poised to enter a legal battle over who has the 
right to import and distribute new amusement 
machines. Itis two years since principa i 
Leisure and Allied Industries lost a similar battle 
in a test case, but the Perth-based company is 
now back with another legal tack to | EAEHERBE 
the subject again. 

The company hasjoined forces withSega 
to prosecute rival distributors Galaxy and 
Gottlieb (no relation to the American pinball 
manufacturer) over new Sega games brought 
into Australia by those companies. 

LAI and Sega are citing a similar case in 
South Africa - which has comparable regulations 
on copyright - where the court ruled that a video 
game is a cinema film within the meaning of the 
copyright regulations. It is the projection of 
visual images which is the key tothe case and the 
companies will argue that a printed circuit board 
in-a video game is the same thing. They argue 
that Galaxy and Gottlieb do not have the right to 
parallel import video games and specifically 
name Daytona USA Twin and Virtua Cop as the 
games challenged. 
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THE ART OF SELECTING WINNERS 


Choose “star” players, put them in the 
same team and watch the successes roll in. 
Common sense? 

Not exactly. Any coach will tell you 
that putting together a winning sports team is 
not simply a case of putting the best people in 
the playing arena at the same time. 

Most successful teams thrive due to 
the ability of individual players tocomplement 
skills of other team members. 

Within each team, players exhibit 
different skills and specialities, but each must 
gel with the rest of the team for it to perform to 
its maximum ability. 

This may be a recognised truth on the 
sports field, where individual players usually 
operate in the same specialist position 
throughout their careers, but the message is 
still battling to make its way into the business 
community. 

Management teams established to 
achieve a particular task frequently fail to 
deliver. 

You can take the brightest people on 
your staff and put them on the task force, but 
you will have no guarantee of success unless 
you can predict with some success their 
combined ability to work as team. 

Extensive scientific analysis of 
personality profiles has revealed the full extent 
of the problem. 


Using sophisticated computer-simulated 
management scenarios, a university team in 
England, lead by Professor Meredith Belbin, 
identified personality factors contributing to 
team-building success. 

Following lengthy research, Professor 
Belbin developed a team-building system 
called “Interplace”, which has hundreds of 
users all over the world. 


The original researchers 
noticed that teams consisting of those 
“most likely to succeed” failed to out-perform 
teams of “lesser lights”. 

In one study, a team was created solely 
of the brightest members. Expected to win 
(management is about problem-solving), they 
finished last of the eight teams. This experiment 
was repeated 25 times over several years, the 
“brightest” team winning just three times for 
an average placing of sixth out of eight. 

A significant switch in the experimental 
approach occurred when the focus turned from 
individual members of teams to team-member 
types common to winning teams. This 
approach was rewarded by identification of a 
type of member common to winning teams - a 
team member later to be termed the 
‘Implementer’. 

This line of research eventually 
uncovered a total of nine team roles (see box), 
all of which call on distinctive individual 
abilities and preferences. Further work enabled 
the researchers to devise score patterns for 
each of the nine types, and then to determine 
the best balance to make a team successful. 

Each team role is characterised by its 
positive strengths, and also by its ‘allowable 
weaknesses’ - the price to be paid for the 
strengths. 

The research suggests that very few 
people, if any, will be strong in all nine roles, 
the usual pattern being to have two to four 
strong roles, about two to four average 
strengths, with the rest weak. 

Using performance in a computerised 
management game as a criterion, the Belbin 
group could experiment on team composition. 

A favourite method, was to compare 
the performance of ‘pure’ teams in which all 
members had the same strongest role type. 

Invariably, these ‘pure’ teams 
performed badly, they over-emphasised some 
important aspects but neglected, or were 
incapable of handling, other equally essential 
aspects of the task. 

On the other hand, balanced teams in 
which each member represented different 
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CONVERSION DEDICATED 
GAMES GAMES 
Sega "Virtua Fighter 2" 1. Sega "Virtua Fighter 2 DX" 
SNK "Puzzle Bobble" 2. Sega "Rally Championship" 


PINBALLS 


Williams "Flintstones" 
Prem. "World Challenge ..." 
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Banpresto "Ultra X Weapons" 3. 
Capcom "Quiz Tonosama .." 4, 
Namco "Tekken" 5. 
Konami "Soccer Superstars" 6, 
Sega "Super Real Mahjong" 7, 
Sega "Virtua Fighter" 8. 
Namco "Mach Breakers" 9. 
. Jaleco "Mahjong soo-chi-pie" 10. Sega "Daytona USA DX" 


Sega “Daytona USA" 
Midway "Killer Instinct’ 


Midway “Cruisin’ USA" 


Namco "Tekken" 

Capcom "X-Men" 

Namco "Ridge Racer 2" 
Sega "Virtua Fighter 2" 
Taito “Under Fire" 
Williams "Star Trek: TNG" 
Williams "The Shadow" 
Bally "The Addams Family" 
Namco "Suzuka 8 Hours 2” 
Premier "Shag Attaq" 
Namco "Suzuka 8 Hours" 
Dynamo "Solitaire Challenge’ 
Williams "Roadshow" 

Sega "Frankenstein" 

Bally "World Cup Soccer" 
Kaneko "Gal's Panic II" 
Sega "Virtua Racing" 
American Laser "Fast Draw" 
Taito "Bust-A-Move" 

Sega "Virtua Cop" 

Namco "Ridge Racer" 

Sega "Outrunners” 

Premier "Freddy" 

Konami "Lethal Enforcer II" 
Namco "Cybersled" 
Midway "Revolution X" 


Kaneko "Great 1000 Mile Rally" 


Sega "Sports Fishing” 
Namco "Ace Driver" 
Namco "Ridge Racer 2" 
Sega "Virtua Cop" 

Namco "Point Blank" 

Sega "Daytona USA Twin" 
Konami "Quiz Grand Prix" 
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Namco “Lucky & Wild" 
Konami "Lethal Enforcer" 
Williams "The Flintstones" 
Sega "Virtua Fighter" 
Midway "Mortal Kombat II" 
Konami "Run and Gun" 


Capcom "D&D Tower of Doom" 


SNK "Samurai Shodown II" 
Sega "Maverick" 

Williams "Demolition Man" 
Fabtek "Raiden DX" 
Premier "Rescue 911" 

Data East "Guns n' Roses" 


Data East "Tales from the Cyrpt' 


Konami "Racin Force" 
Bally "Twilight Zone" 
Fabtek "Raiden II 
Williams "Indianna Jones" 
Am.Laser "Drug Wars" 
Bally "Corvette" 

Data East "Jurassic Park” 


Midway "NBA Jam Tournament" 


Konami "X-Men" 


Am.Laser "Shootout-Old Tucson" 
Data East "The Who's Tommy" 


Sega "Jurassic Park" 
Capcom "Alien vs Predator" 
SNK "Aero Fighters 2" 


American Laser "Crime Patrol" 


Williams "Fish Tales” 


D.East "Lethal Weapon 3" 
Midway "Addams Family" 
st""Tales from the Crypt" 


27 


CONVERSION 
GAMES 
Capcom "X-Men 50" 1 
Namco "Tekken 50" Ps 
SNK "Puzzle Bobble" 3. 
Seibu "Raiden II" 4. 
SNK "Double Dragon" 5. 
SNK "Samurai Shodown II" 6, 
SNK "Street Hoop" 7. 
"Gun Bird" 8. 
. Capcom SFILINC Turbo’ 9, 
10. "Dragon Ball" 


Me 


CONVERSION GAMES 

Sega ‘Virtua Fighter 2” 
Midway "Killer Instinct’ 
Namco "Tekken" 
Capcom "X-Men" 
Seibu "Raiden 2" 
Konami "Super Star Soccer" 
Seibu "Raiden DX" 
Capcom "Armoured Warriors" 
Taito “Hattrick Hero 95" 
Midway "NBA Jam Tournament” 

DEDICATED GAMES 
Sega "Rally Championship" 
Sega “Virtua Cop" 
Sega ‘Daytona USA Twin" 
Sega ‘Virtua Fighter 2" 
Namco "Ace Driver" 
Midway "Cruisin' USA" 
Namco "Point Blank’ 
Namco "Suzuka 8 Hours 2” 
Sega "Daytona USA DX" 
0. Namco "Ridge Racer” 

PINBALLS 

Bally "Theatre of Magic” 
Williams "Dirty Harry” 
Williams "The Shadow" 
Williams "Star Trek” 
Williams "Flinstones” 
Gottlieb "Shaq Attaq" 
Bally "World Cup Soccer" 
Bally "Judge Dredd" 
Bally "The Addams Family” 
Bally "Corvette" 

PRIZE REDEMP 
ICE "Cyclone" 2 
LAI "Stadium Basketball" 
LAI "Streets Basketball” 
Namco "Whack a Croc" 
LAI "Honey Bear" 
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DEDICATED 
GAMES 

Sega "Daytona" 
Sega "Desert Tank" 
Midway ‘Cruisin’ USA" 
Namco "Suzuka 8 Hours" 
Midway "Killer Instinct” 
Sega "Aliens III" 
Sega "Outrunners" 
Sega ‘Stadium Cross" 
Am. Laser "Drug Wars" 
D.East "Locked & Loaded" 


PINBALLS 
Williams "Shadow" 
Premier "Star Gate" 
Williams "Roadshow" 
Sega "Frankenstein" 


Leisure Centres 


Family 


CONVERSION GAMES 
Capcom "X-Men" 
Kaneko "Gals Panic II" 
Taito “Bust-A-Move" 
Kaneko "Great 1000 Mile Rally” 
Konami "Lethal Enforcers" 
Midway "Mortal Kombat II" 
Capcom "Dungeons & Dragons Tower of Doom" 
SNK "Samurai Shodown" 
Fabtek "Raiden DX" 
Fabtek "Raiden II" 

DEDICATED GAMES 
Sega ‘Daytona USA" 
Midway "Killer Instinct” 
Midway "Cruisin' USA" 
Namco "Tekken" 
Namco "Ridge Racer 2" 
Sega "Virtua Fighter 2" 
Taito "Under Fire" 
Nameo "Suzuka 8 Hours 2" 
Namco "Suzuka 8 Hours” 
Dynamo "Solitaire Challenge" 
PINBALLS 
Williams "Star Trek TNG" 
Williams "The Shadow" 
Bally “The Addams Family" 
Premier "Shaq Attaq’’ 
Williams "Roadshow" 
Sega "Frankenstein" 
Bally "World Cup Soccer" 
Premier "Freddy" 
Williams "The Flintstones" 
0. Sega "Maverick" | - 
PRIZE REDEMPTION © 

Lazer Tron "Jungle Rama’ 
Coastal "Robo Cop" 
Benchmark "Roll for Gold" 
Doyle "Dump The Ump” 
Midway "Double Cheese" 
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strengths tended to perform well. 

Towards the end of the research, the 
group was able to predict with an impressive 
degree of accuracy the finishing order of the 
teams, purely on the basis of role composition. 

Professor Belbin published these 
findings in a 1981 book entitled Management 
Teams - Why They Succeed or Fail, then went 
on to develop a computer-based technology - 
Interplace - for determining team roles and 
applying the results to practical situations. 

This involved team composition, team 
role casting, analysing the team role 
requirements of positions, determining the 
degree of suitability of different candidates 
for positions on the team, and predicting the 
inter-personal chemistry expected when two 
people must work together as colleagues, or in 
a manager-subordinate relationship. 

Using Interplace, the consultants can 
assess team role attributes of each candidate 
for a particular management team. 

The Interplace consultant then uses a 
computer to indicate which candidates would 
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fitthe team, and which roles should be allocated 
to each team member. 

If the team is to succeed, a balanced 
composition in terms of team roles, and correct 
casting of people to handle those roles is 
needed. 

Team members must develop a sound 
understanding of team roles, and must look to 
the appropriate team members to complement 
them in those roles in which they are weak. 

When the roles are allocated, if nobody 
in the team is obviously strong in a particular 
role, the member for whom this is a secondary 
role may be requested to adopt that role, 
usually by sacrificing a strong role that is 
shared by others in the group. 

All team members must understand 
and accept their mutual dependence on one 
another. 

The result should be a well balanced, 
multi-talented team that works together to 
achieve maximum results. 

Abridged from the Chartered 
Accountants Journal 
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MIDWAY 


The minute you see it you can tell - Cruis’n USA is the leader of the 
Ss . pack. Because it is much more then just another racing game. 
= The radically new technology provides sensational 
ge, Simulation effects, totally redefining standards in the virtual 
- reality arena. The fun and excitement start the moment the 
driver takes the wheel fo start his coast to coast race. Cruis'n USA's full-motion 
system guarantees that players actually feel every twist, turn or 
bump in the road while the “UltraGrofX" texture-mapped, 
advanced computer graphics and the high-resolution screen give the 
ployers a completely mew sensation of “heing there”. 
Before you know it, you'll find them queuing up to go Cruis’a USA. 
Sounds too good to be true? No, just another brilliant 
innovation from MIDWAY. Cruis’n USA - and 
Cy takes a hack seat. 
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Available as Full-Motien 
Simuiater, Deluxe Sitdewn, 
Deluxe Sitdown Twin or 
Upright. 


This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. 


AVAILABLE NOW! 
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Timeout Dunedin has had a four 
player Virtua Racing since opening back in 
August '94. In the thirteenth week we were 
fortunate to include a third unit making up 
the six player station. 

At this stage of the game I see VRs' 
main appeal being the fact that it is a good 
quality game at what could be considered to 
the driving punter a "budget price". Also the 
attraction of the 6 possible competitors cannot 
be over looked. This is what I regarded as the 
main appeal and promotable quality. People 
who play this game on a regular basis, in my 
opinion, find it less challenging and less of an 
experience (remembering that we are selling 
an interactive experience). 

To further promote Timeout and the 
linked Virtua Racing we decided to run a 
competition from March 1st to 22nd. 


OFFER 
A chance to compete against other competent 
players in a knock out style of race. The only 
chance to play in Grand Prix mode in Dunedin 
(if youmakeitto the finals). Allowing personal 
goals to be achieved for 
purpose (NBall competitors 
bettered their best over the 
competition weeks). 1st 
prize of $500 cash (and 
trophy), 2nd _ prize 
walkman, 3rd_ prize 
personal stereo. Many spot 
prizes of movie passes and 
game vouchers. 


METHOD 
In the first three weeks we 
ran qualifying races onslow 
evenings (Monday, 
Tuesday and Wednesday 


between 7pm and 8pm). The purpose was to 
find the top 24 qualifiers to race in the finals 
held on the last Wednesday evening. All 
races to be held on the Expert track. The finals 
consisted of three heats. 

Heat 1: Four races of six 

Heat 2: Two races of six 

Heat 3: Final race. 


RESULTS 

lst Hamish Pride (who incidentally 
obtained the fastest lap for the night, 48:78), 
2nd Andrew Potter, 3rd Mark Spense. 

Everyone had a great night and there 
was much enthusiasm for other such 
competitions. Perhaps we should organise a 
set of procedures for running, monitoring 
and controlling future competitions. Over 
the competition the VR's increased both in 
turnover and percentage of the shop turnover. 

Just in closing, it's good to see that 
Mortal Kombat 3 has been produced with 
promotional material. We must be one of the 
only industries that doesn't insist on 
promoting every major product release. 
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THE ESSENTIAL GUIDE FOR THOS 
PEOPLE WHO DOW’T KNOW THEIR 
NMDsS FROM THEIR CIGS 


It is hard enough to keep up with the 
latest VR technology, let alone the jargon and 
acronyms used to describe and explain their 
application. The sad fact is that few of us really 
understand all the technological variants and 
possible applications, hiding behind these 
outlandish terms. This confusion is 
compounded with ‘VR’ being used as a term to 
describe machines which include both HMDs 
or Pods, simulation games or CGI products. 
See what I mean - more acronyms. 

To make both this article 
and future commentary on the 
market read more like 
English, this glossary has 
been created to cover the 
acronyms and phrases 
currently in use. 

e VR - Virtual 

Reality. The creation of a 

computer generated world 

that a player can interact with. 

The player is able to directly control 

his involvement, viewing the world either with 
an HMD or inside a Pod. 

° CIG - Computer Image Generator. 
Used to describe the PCBs now used to create 


the fast and highly realistic polygon graphics 


used in both VR games and the Virtua arcade 
products. 

* Polygon. The mathematical formula 
used to create the representations of racing 
cars or fighting characters in the new wave of 
games. 

° HMD - Head Mounted Display. A 
head mounted unit that utilises LCD (Liquid 
Crystal Display) technology to create a stereo 
image. Consider this as a replacement of an 
arcade games’s monitor. Dual screens placed 


close to the player’s eyes give an impression of 
being directly involved in the virtual world. 
° Pod. Also known as the capsule, this 
allows players to play the game within an 
enclosed environment, sometimes 
incorporating motion to heighten the playing 
experience. 
° LBE - Location Based Entertainment. 
Unlike an arcade, this term describes a venue 
which is specially themed to play a particular 
style of multi-player game, using special pods 
or HMD systems to totally involve the player 
ina10to20 minute game. Essentially the video 
version of a laser tag game. 
° FPP - First Person 
Perspective. Most arcade 
games from 1972 to 1992 
used a game environment 
called second person 
perspective, which 
showed the player’s craft 
or character from an 
aerial or _ side-on 
perspective. FPP puts the 
player in the thick of it, 
seeing the action as if 
through the eyes of his 
character or through the windscreen of the 
craft he controls. 
° Immersive. A game, or experience, 
that pulls the player into the action. Rather 
than simply being the controller of a character 
in the game, the player feels he is at the centre 
of the action and totally involved in the 
proceedings. 
° WYSIWYG - What You See Is What 
You Get. Pronounced ‘wizzy-wig’. At the end 
of the day, no matter how good the polish of 
the capsule or pod, or the flashy specifications 
of the technology, after you have paid for the 
system and installed it in your venue, the 
machine has to pull in the punters - or collect 
dust. 


BARS & TAVERNS 


BiG CHAINS & FAMILY ORIENTED 
PLACES ARE TAKING OVER 
MARKET; ENTERTAINMENT 

CINCLUDING COIN-OP) GROWS 
EVER MORE CRUICIAL. 


“This business is thriving again. 
People are coming out of the woodwork!” 
So says Rick Hynum, editor of Night Club & 
Bar Magazine. The Oxford, Miss - based 
publication is the leading chronicle of the 
bar and tavern industry. It also sponsors 
the twice-yearly Night Club & Bar Expo. 
While there’s no government agency or 
national trade association to track hard 
numbers of bar and tavern sites, Rick 
Hynum’'s report of a thriving industry is 
based on several factors: 

* Tens of millions of dollars (at least) 
are being invested into big new restaurant- 
tavern-entertainment complexes by 
entrepreneurs and large, corporate interests. 


° National and regional chains are 
growing at a record pace, with a single 
chainsometimes announcing dozens of new 
site openings at a time. 
° Attendance and space sales at tavern 
trade shows is very high...and growing. 
This year, even the (traditionally smaller) 
summer expo will probably match the big 
winter show in terms of exhibits and 
crowded aisles. 

For coin-op, all this represents a 
“good news, bad news” situation. The good 
newsis that entertainment - including, most 
definitely, coin-operated amusements - is 
more crucial than ever. The bad news (at 
least for smaller operators) is that the tavern 
trade, much like our own industry, is 
undergoing a major shift away from small, 
neighbourhood places which traditionally 
supported smaller coin machine operators. 
Big, well-financed chains increasingly 
dominate the market. 

To take a look at the “good news” in 
more detail, operators are finding taverns 
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more receptive to their wares these days. 
“People are more willing to go outas long as 
they’re entertained and offered good food 
and drink,” Rick Hynum said. “The kind of 
entertainment has changed a lot. It used to 
be you danced and drank, and that was it. 
Today alot of entertainment is coin-operated 
as well as live music and many different 
kinds of novelty promotions and funny 
contests, from sumo wrestling to you name 
it. Without a doubt, coin-op is a major 
earner for the tavern operators. In our 
magazine we frequently focus on coin-op 
equipment. Pool tables, soccer tables, dart 
games, jukeboxes and countertop games 
are the work-horses. The graphics on video 
games have become much more advanced 
and sophisticated, too. So coin-op is a major 
part of the business.” 

But today’s typical liquor-licensed 
site is larger and more corporate-dominated 
than in former times, Rick said. “The small, 
working-class tavern used to be our meat 
and potatoes but we don’t hear much from 
them anymore,” he admitted. “These days 
I kind of worry about them; it’s getting 
tough for them to compete. I feel certain 
they’re having a hard time. Even the 
working-class clientele now has a choice of 
bigger and bigger sites. 

“Meanwhile,” he continued, “the 
national chains are going full-bore with more 
and more expansion, opening new sites in 
10 different cities ata time. For example, we 
just did a feature ona place called America’s 
clubhouse Grille. Their first site is located in 
Jacksonville, Miss., and they’re opening 
several dozen more sites in just the next 
couple of years. I don’t want to say chains 
are taking over, but they’re putting on a 
heck of a race and making a run for the 
business. It will be hard for smaller tavern 
owners to keep up.” 

Rick cautiously agrees with estimates 
of around 260,000 U.S. sites licensed for on- 
site liquor consumption. “They come and 
gO so quickly it’s hard to keep up,” he said. 


“These days most restaurants have bars, or 
you could say most bars have restaurants. 
So if you count these combined types of 
places, that figure is probably a pretty good 
estimate. In fact, the totalnumber is probably 
growing.” 

Like the demise of the mom & pops, 
yet another major trend in the tavern 
industry also mirrors current changes in 
coin biz: most locations are becoming family- 
oriented and upscale. “It’s definitely a strong 
trend,” Rick confirmed. “The Clubhouse 
Grille I just mentioned is a family place, so 
is Planet Hollywood and many other similar 
locations. Multi-use sites are also coming 
on strong; Dave & Busters is probably the 
leader in this and there are many others 
offering similar appeal on a smaller scale. 
The clientele nowadays has a little bit more 
spending money, according to everybody I 
talk to. They want quality, size and choice.” 

At the same time, liquor-licensed 
locations which don’t cater to families are 
nevertheless defining and limiting their 
customers more sharply. As a result, the 
entire tavern market is becoming more 
demographically segmented. “Alternative 
clubs that appeal to a younger, more 
sophisticated crowd are still going strong,” 
Rick stated. “The retro clubs for 30- 
somethings that feature a lot of classic rock 
from the ’70s and early ’80s are doing well; 
there are a lot of places like that. It’s 
comforting for people my age to go in and 
hear old Aerosmith tunes instead of today’s 
Top 40. Sports bars get different readings, 
depending on who you talk to. Many people 
say it’s peaked and is holding steady, and 
that’s my general impression. I don’t see 
the sports bar factor getting much better. 
But whether it’s a family-oriented site, a 
sports bar, a neighbourhood tavern or an 
alternative night club, everything now is 
pretty much segmented into different types 
of locations designed to draw different types 
of customers.” 

Courtesy Replay 
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